BUZZ:CHANNELA
1HHEN A RRAND NEW
pilot show, Ruzs, was

W:\imd on MTV lax

year, more than 200 gobsmacked
vicwers wrote in with comnients
such as: “Give us move. How did
you know what T was thinking?™
The result is a 26-part serics, just
staricd on Channcl 4, which no
onc knows how to describe.

“We rcally havent 3 clue)”
taughs Jon Klein, Buzz’s co-
crcator, writer, dircctor and pro-
ducer. “We started off saying it
was 3 curtent affairs show for the
90s. Then we thought of calling
it a pop/culture blender. Neither
of them really ™

Mack I'tllington, Klcin's part-
ner, wha also co-created, writes
and dirccts the show, cotnes no
closer. “Buzz is not ‘youth 1cle-
vision; if that mcans fcaturcs
on the latest trends in designer
footwear fram Milan, the
acid house craze, or profiles of
the new chart-topping act in
the States,” he says unhelplully.

How about Stephen Garren,
Channcl 4's cnnmiissioning cdi-
tor for youth programmes? “We
have real trouble too,” he shrugs.
“We started with ‘a pop promo
of klcas’and then moved onto ‘a
documentary with music but
that wasn't Quite it, cither”

Whatcver it is, Buzz is the
nst exciling NCW programme
for young peuple since ...
well, ever. Forget Network 7,
Reportage, Club X — this show
ismind-blowing.

Es<entially Bz & a pre-
senteress collage of sound and
vision. Fach half-hour cpisode
asks a fundanmental question
like, “What is your philosophy?™
or “What arc your greatest
fears?™ of people around the
world, both cclebritics and
members of the public. Their
answers are edited  together
around scveral off-the-wall fea-
turcs about things that are
rekevant to the weckly theme.
But it's a knt mowe fun to waich
than to describe.

“It's a combination of
extraordinarily visual imagina-
tion axl real serious purpose;,”
says Garret. "It 8 2 very
intcresting  examination of
rather complicated ideas youd
usually sce oa  programmes
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like Everyman or Equinox, but
presented in a rather unusual
and distinctive way”

Klein is a former MTV news-
mian and part of the launch team
of MTV Europe Mis back-
ground in New York punk
hands is coming in uscful ac
hc and his young tcam - sverage
age 22 - put together the sound-
track for show five.

Last year he had come up
with the idca of a show which

Fast, groovy and global-a new series let
loose on Channel 4 aims fo suck you info

bed called Buz. MTV col-
keague Mark Pellington - direc-
tor of pop videos for the likes of
Malcolm McLaren and De La
Soul - had a similar idca for a
shaw, which he'd called Sign Of
The Times. MTV basses put
their hcads together and 10ld
them 10 get on with it

“We both wanted 1o make
something that mattered and
that would kast longer than 30
scvunds,” enthuses 29-year-old
Klcin, talking as fast as he edits.
“That's all we want to do - affect
people. We want 1o make them
think shout what's going on
around them™

“Buzz & concerned as much
with emational information 25
traditional journalistic detail”
adds Pellington, 28. “We want
our viewers to know wdy they
should care, not just know™

Just exactly who their viewers
are going to be is open to ques-
ton. In America, it's being
shown on MTYV, a channel buik
on the anarchic language of pop
videos. In Britain we're secing it
on Channc] 4, which may be :
more experimental than the
BBC or ITYV, but not so different
that it can prepare you for the
shock of Bezz.

“Tirst of all, we're not making
it with an imaginary 16-year-old
avdience in mind;” says Klein.
“All we're doing is pheasing
oursclves, friends and people we

. the screen. Can you cope with Buzz?

respect. I'm sure a kot of poople
won't like Buzz but as long as
they cither love it or hate it, that
would be fine.”

“On TV there's always some-
one standing there between you
and what's really happening,”
adds Pellington, “explaining
things. We just want to suck
people in.

“Buzz changes the channel
for you, compressing the images
and sound of the wurld into a
version of reality that is more
real and more emotional than
the untampered-with version.®

And if you think Buzz is only
for young people, think again.
Eighty-ycar-old Amecrican
novelit William S Burroughs
foves it and has asked Klein and
Pellington out for dinner.

“He thought it wa< too slow;,”
Bughs Klein. “Everyone ebsc s
running from the screen,
screaming, and Bill thinks its
‘oo slow!™

This might sound a bit arny,
but Buzz is essentially a2 fun
show. “It's simple, really,” ex-
phains Klein. “In our own way
we syphon an aspect of the
world down into half an hour!”

“Once you start waiching
Buzz;” says Garren, it's very
hard to stop It has a way of lock-
ing you into its pace and when
it stops it’s like climbing off a
big dipper - you fcel exhilar-
ated”™ EDWIN J RERNARD M



